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Profitable Print Prodcts™ – Your door-opening, income-raising, 

freedom-producing key to passive income. Boost your business profits 

without spending a lot of time. Create products fast to quickly increase 

your credibility, visibility, and your business’ bottom line.  Schedule an  

appointment for individualized guidance at Saloff.com.

What IS a Profitable 
Print Product?

WHAT IS A  
PROFITABLE PRINT PRODUCT?
If you’re reading this, you probably have a lot of questions, like, 
“What is a Profitable Print Product? Do you mean a book? If it is a 
book, why not just call it a book?”

You might also want to know, “How much can I really earn?” 
or “How quickly can I make one?” If you’re like a lot of people in 
today’s fast-paced world, you don’t have a lot 
of time to become deeply involved in a new 
project. Time is a very real issue.  

Another common question is, “Can anyone 
do it? I’m not proficient with a computer.” 

So here are a few basic answers to those 
questions, though every book and author 
is unique. If you’re ready to move forward, 
consider scheduling a consultation to learn the 
best strategies for your unique-to-you project.

WHAT IS A PROFITABLE PRINT PRODUCT?
A Profitable Print Product is a simply  

written document printed in book form. “Why 
not just call it a book?” Because most people have preconceived 
notions about what it takes to write and publish a book—and 
many of them are wrong. In fact, many published authors have 
missed the boat when it comes to profitability by misunderstand-
ing a few important keys. So let’s think differently. Set aside your 
excuses and your former ideas as to what a book is, and I’ll show 
you how to create additional income with very little effort. 

A Profitable Print Product is created using already written  
materials, transcribed workshop talks, client handouts, or excerpts 
from your previously published books or even compilations of 
public domain works. Or it can be newly written material using 
an easy-to-create method that builds from 5 bullet points. It’s a 
product you can create in a single focused day, or in your free time 
over a period of several days. Fast and easy is a big key here.  

HOW MUCH CAN I REALLY EARN?
There are a lot of variables when it comes to books, but 

depending on the printer, the retail price, the sale location (your 

website, your workshop, or an online book retailer), you should 
be able to earn between five to eight dollars per book. Compare 
that to traditional publishers where authors earn between 6-10% 
of the cover price, with 15% of that paid to their agent. 

For example, a $12.95 paperback yields a typical traditional 
author with 10% royalties $1.30 per book—Yes, really—AND 
new comers are only getting 6%. Subtract from that $.09, which 
belongs to the agent. Compared to a Profitable Print Product, 
that’s a wide profit swing. In addition, most traditional authors 

must wait approximately two years before their 
book appears on bookstore shelves. Yikes!

There is much more I could share about 
profits and publishing, but for now, let me tell 
Jenny’s story. Four years ago “Jenny” decided 
to quit her miserable day job and live off  
income created soley from Profitable Print 
Products. Every year she published more 
titles, until she reached her goal. Recently, she 
reported earnings around $56k annually. 

Note, Jenny is a unique case and is not 
representative of a typical result. But what could 
you do with even a fraction of her income? 

Could you quit your day job? Could you expand your business? 
Give more to charity? Donate to animal welfare leagues? Help 
children in Africa? Pledge to hospitals assisting kids with cancer? 
Maybe go on a dream vacation, buy a new wardrobe, have a 
makeover, or spend a week at a spa... however you utilize the 
extra income, I know it would be welcomed by you, your immedi-
ately family, and/or your business.

HOW QUICKLY CAN I MAKE A PROFITABLE PRINT PRODUCT?
First, decide what your first product will be. Do you have  

materials on hand in a drawer or in a computer file? How long 
will it take you to retrieve them? Thirty seconds? An hour? A day?

Even if you need to start from scratch, check out my 5-bullet 
plan. This should be an easy project. You’re not writing your life 
story, a novel, or the compendium of your expertise. Stick to the 
following categories: Answer questions, solve problems, quick step 
guides, inspiration, how-to, encouragement, health tips, and other 
“I need to know now!” highly focused, extremely niched topics. 
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THE 5-BULLET, FAST PATH TO A PROFITABLE PRINT PRODUCT
1. Grab some 3x5 cards and some markers. You’ll want 

between 3000-5000 cards. (Sticky notes also work.) Find a quiet 
spot where you won’t be distracted by anyone or anything. Turn 
off your cell phone and computer. Give yourself at least an hour or 
more so you won’t feel rushed. 

2. Create 5 main ideas (bullet points) describing the absolute-
ly-must-need-to-know information about your topic. Write each 
one on its own card and lay them face up in front of you.

3. Allow your thoughts to flow. Begin 
coming up with a few describing thoughts for 
each bullet. Write 1 thought per card. Place 
each new card with its corresponding main 
point. When you do this correctly, you will 
think up card ideas faster than you can write 
them, so don’t worry about being neat, com-
plete or grammatically correct. Just get those 
thoughts flying as fast as you can. Remem-
ber, they don’t need to be in any particular 
order. Just let the ideas come as they may. 
If something sneaks in that doesn’t belong, 
write it on a card and throw those cards into 
a pile to review later. (Maybe for your next project.) Even if you 
think, “I need to buy cat food.” or “This is a dumb idea.” Write 
those on a card to get them out of your head. As much as possible, 
keep refocusing your thoughts on the main task at hand. 

4. When cards stop coming, take a break. Don’t try to judge 
or criticize the cards at this point. They are raw like an uncut, 
unpolished diamond. You will hone their beauty later.

5. Next, begin to place the cards in some logical or chrono-
logical order. You are still not worried about how well they are 
written. They are just thoughts. Nothing else. You may find at this 
point you need a few more cards. Keep working on this until you 
have about 30-40 cards per main topic bullet.

6. Next, begin writing new, neater cards changing each 
thought into a few complete sentences. (If you write large, buy 4x6 
blank index cards for this step.) 

7. Now take your cards to the computer and type them into a 
Word document. (You may use Pages and Word-Perfect, but Word 
converts easier.) Here you can perfect your grammar, spelling, 

and punctuation. Type the cards as quickly as possible without 
spending too much time over-analyzing the ideas. Just get them 
typed in. Later, print them out and read through them.

8. In Word, set document pages to 5.5” x 8.5” with 1” margins 
all around. Include opening pages (title, dedication, publish-
ing page, contents, intro); start chapters 1/3 down the page; 
end chapters with a summary; end thoughts with a closing, bio, 
appendix and bibliography (if needed). Don’t go over 106 pages. 
Create a simple cover image and you’re ready to go. 

10. (Visit AuthorsProphet.com for additional 
resource links.)

HOW TO PUBLISH FAST
The fastest, easiest way to publish your 

Profitable Print Product (but not necessarily 
the most cost-effective way), is to upload it to 
Amazon.com’s CreateSpace. This methods is set 
up for beginners with lots of onsite instruction. 
Following their guides, you will soon be holding 
your first Profitable Print Product in your hand 
as a real book. 

Note: Be wary of other publishing services, 
called “Author Services Companies,” whose enticing websites and 
sparkling promises could destroy your profits. Many follow unscru-
pulous practices. Others profit by raising your book price too high.

You can also create a PDF to publish on your website as a 
downloadable ebook. However, if you go this route, be aware of 
pirate thieves, and take appropriate precautions.

When you are ready to step up to the next level, you will want 
to publish with Lightning Source or IngramSpark. To do this, you 
may need some technical help. However, publishing this way can 
be done in seven easy steps, will earn you more profit and offer 
greater distribution. 

When you reach this stage, I recommend having a no-obliga-
tion consult with me to learn more about what’s involved and to 
see if you want to be a do-it-yourselfer or simply be the orches-
trator of the work being done. We will discuss all the available 
options (even traditional publishing, if you’re interested in going 
that route). 
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Firefly Catchers
PERHAPS AS A CHILD YOU REMEMBER hunting for fireflies at 
dusk, capturing them in mason jars, punching holes in the lid, and 
watching them glow as they blinked on and off in the jar. Some 
children released them by night’s end so they could continue to 
light up the night. Some children forgot, and their fireflies died in 
the jar. 

THIS IS WHAT SOME AUTHORS DO TOO. 
Firefly Catchers are authors who have 

some wonderful and illuminating ideas they 
plan to one day share in a book. But instead 
of “opening the lid” and letting them out, 
they keep them bottled up for “someday,” 
locked in a drawer, a notebook, or stuck in a 
computer folder. In this state, only they can 
admire the lights of their imagination, and 
with no way to escape, their ideas soon die in 
the “jar.”

Locked away, their ideas are never let out 
except in rare moments of conversational inti-
macy where they let slip an idea or two. They are usually received 
with accolades and encouragement, but even that isn’t enough to 
shake them free.

A good friend of mine, I’ll call her “Rita,” is a perfect example 
of a Firefly Catcher. She has kept copious notes for a fabulous idea 
and only needs to take time putting them together for the book 
she knows she is going to write—one of these days—but as of 
yet, she hasn’t. (Something else always seems to take precedent.) 

Do not confuse the Firefly Catcher with a case of writer’s block. 
The two are in no ways the same. In fact, a Firefly Catcher may be 
writing thousands of words. They may even have notes upon notes 
for the book they want to write. Releasing the words to paper isn’t 
the problem.  

STRENGTHS:
• Firefly Catchers are often detailed oriented. Their tendency to 

lean toward perfectionism also helps them to create mastery 

products welcomed by their audiences. Their attention to the 
little things matter in big picture and are noticeable to those 
who enjoy their works.

• Firefly Catchers typically have access to a wealth of ideas. They 
can easily step back into their heads to find connections to life 
experiences that create new ways to present old material or 
making new concepts understandable. 

• Firefly Catchers are not afraid to tackle a large daunting proj-
ect. They will take copious notes and dig deep 
for clarity, understanding, and documentable 
facts.  

WEAKNESSES:
• Firefly Catchers get caught up in the “what 
ifs” and “maybes.” Their work won’t be good 
enough. Their grammar sucks. Someone else 
wrote on the same topic. All of this worry blocks 
them up and locks up their firefly lights. 
• Some Firefly Catchers simply lack clarity. 
They have so much compiled data in what they 
are doing they don’t know where to start.

• It’s easy for Firefly Catchers to get caught up in the flip side of 
perfectionism, where they become so focused on the details, the 
forward progress of the project stalls.  

• Firefly Catchers thrive on results, so if a project stalls, requires 
more data than they have time to adequately verify, or become 
overwhelmed by taking on too much at one time, their project 
may, indeed, end up dead in the “jar.”

SOLUTIONS: 
Firefly Catchers are usually dealing with some measure of 

fear. Known or unknown, it’s often the fear that prevents the re-
lease of what could be a fabulous product. Taking time to identify 
their aprehensions and, often, unfounded fears, can ease their 
minds allowing release of their work.

Image Credit: Grave of Fireflies, ©Mustafa Hacalaki www.MustafaHacalaki.com
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Joan of Arcs
I often meet authors I refer to as “Joan of Arcs.” They are 

authors who’ve already written or plan to write a book, but are 
certain when they release it, they will be tarred and feathered, 
drawn and quartered, burned at the stake, and maybe even 
stoned to the death, due to the radical, life-changing, culture-
modifying ideas they want to share. And even though they believe 
these ideas with all their heart and likely 
have enjoyed self betterment from them, they 
have such a strong fear about the persecu-
tion they may face, they may hold back from 
publishing and/or promoting their book. 

One of my clients, “Alise,” fits this exam-
ple perfectly because what she has written is 
so revealing of her life’s misgivings that she 
knows there will be fallout for her transpar-
ency. Even though she understands that her 
authenticity and willingness to come clean 
will be the very thing that attracts thousands 
—if not millions—of readers to her book, 
she is not sure she is ready to face that.

These are not imaginations, mind you. Joan of Arcs (or Joe of 
Arc, if you’re a guy), are living within a sphere of influence where 
those around them believe differently. They are not making up 
the fact that they will have to come clean about their beliefs and, 
at last, reveal their shrouded true selves by putting this work 
forward. They truly do not know how they will be received in their 
new guise by family and others they love and care about. 

Prior to releasing my book, Transformational Healing: Five 
Surprisingly Simple Keys Designed to Redirect Your Life Toward 
Wellness, Purpose, and Prosperity, I too suffered from Joan of Arc 
fears. Yet here I am today, no worse for the wear, not stoned, not 
burned at the stake, not excommunicated from anything. In fact, 
when I came clean about a lot of my experiences and beliefs, I 
received a surprising amount of support from my family. 

While it’s true that some authors will face repercussions from 
what they write, and often from the people they least expect, the 
fears of a Joan of Arc writer can be reconciled and allayed. 

STRENGTHS:
• Joan of Arcs are often the gate openers to new beliefs, social 

injustices, and mind-opening theories. Think John Steinbeck, 
George Orwell, Emerson, or Thoreau, or think of modern writ-
ers and activists such as Gloria Steinem, Maya Angelou, Alice 
Walker, and more. These key individuals brought forward ideas 
important to our culture and world today. Tomorrow’s Joan of 
Arcs will do this too.

WEAKNESSES:
• Carolyn Myss writes about the power of our 
“tribe” and how that dynamic can highly influ-
ence our actions. Joan of Arcs can fall prey to 
the worry that they will be ostracized from their 
tribe, or punished for thinking differently from 
them. They often find themselves in a position 
where—whether real or perceived— they must 
choose between one or the other, a decision they 
find difficult to make.
• Joan of Arcs can become two-faced, wearing 
the mask of their true selves when in safe ha-
vens, then reverting to a shroud of what others 

believe they are while taking part in some gatherings. This of-
ten occurs within the family unit, even between spouses, where 
the risk of separation carries a powerful emotional penalty.

SOLUTIONS:
While no one can protect “Joan” (or Joe) from the conse-

quences of stepping out, speaking up, and standing up for their 
beliefs, being true to self is often the hinge pin of all else coming 
to fruition that this archetype desires. Fulfilling ones purpose and 
heart’s calling often hinges upon leaping the hurdles set forth by 
his or her ancestry, and taking a different road may be the only 
way. This is a decision only “Joan” can make.

Nevertheless, there are strategies that can be utilized to bring 
understanding and assistance to the Joan of Arc writer. (These 
require a private session dedicated to his or her particular situa-
tion and desired outcome.)  
Image Credit: Stilke Hermann Anton, Wikipedia Commons (Public Domain) 
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Soap Box Preachers
There is a group of authors I refer to as the “Soap Box Preach-

ers.” Beginning many years ago, people would go into the town 
square, stand on a wooden crate (an old soap box), and extol 
their beliefs to whoever would listen. Some were ignored, others 
gathered small crowds, while a few incited angry mobs. You might 
say it was the Facebook of the 19th and early 20th centuries. 

Soap Box Preachers are authors who have 
published their book and are now trying to 
promote it. Happily, they will tell you all 
about it, will keep you up for hours (if you 
let them), explaining every jot and dot in 
excruciating detail as to how they wrote the 
book, researched it, published it, and are now 
promoting it. And oh, by the way, do you want 
a copy? (If you don’t buy one, they might give 
it to you—anything to “get it out there and 
have it read.”) 

Soap Box Preachers will go anywhere 
and will talk to anyone about their book. You 
have to admire their diligence and, in some 
cases, courage. But despite their willingness and varied attempts 
at marketing, the book doesn’t seem to be making any significant 
headway. 

After a while, they get burned out from putting so much effort 
forward and getting so little back. Some give up, maybe go back 
to write another book, while others keep carrying around their 
“soap box” hoping that one day soon they will be seen by the 
right person and their book will turn into a bestseller. 

This is not a problem about quality. While there may be poorly 
written books out there, evidence proves that quality isn’t what 
holds some authors back and certainly doesn’t prevent a book 
from reaching the bestseller list. 

Among my clientele is a woman named “Mary” who is sitting 
on a blockbuster book. She knows it, I know it. But it hasn’t hap-
pened yet. Like a stealth bomber, she’s knocking on every door 
possible trying to hit the bulls eye and move her book from small 
town forum to the masses. It’s very tiring, expensive, and frustrat-

ing work when there are so few rewards to show for it. Most of 
these authors must keep a day job to support their “hobby,” and 
that is not the fulfillment they hoped for in their dreams.

All of the fast talking about their books, though, is covering 
up a few essential problems that soap box preachers have—and 
it’s not what you think. In fact, soap box preachers have come far 
along their journey and have white knuckled themselves past the 
fears that have held the other types of authors back. Perhaps that 
is why they are so puzzled when they step out into what feel like 

the perfect marketing plan and it dive bombs 
flat like Wile E. Coyote off a cliff. 

While the support I offer to these authors 
varies from those who have yet to write or 
publish a book, the underlying circumstances 
remains the same for all. There is hope to 
find the golden path, and once on it, amazing 
things begin to happen.

STRENGTHS:
• Due diligence, without question, is a reliable 
and valuable strength for Soap Box Preachers. 
They are so very ready and willing to go the 
extra mile to make this work. 

WEAKNESSES:
• Frustration and disappointment sets in quickly with some Soap 

Box Preachers when they have created a quality product only 
to receive little in accolades for their work. While money would 
be nice, most will tell you it’s more than that to them. It’s about 
sharing something they believe in so strongly.

• Exhaustion can take its toll on the Soap Box Preacher because 
they will extend themselves both physically and financially as 
they try every avenue open to them.

SOLUTIONS:
In most cases, Soap Box Preachers need guidance and a plan 

to focus in on a strategy that will be both cost effective and time 
efficient equally to their return in sales.
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Invisible Magi
If you’re an Invisible Magi archetype, you’re probably not 

reading this (unless someone else has given you this after recog-
nizing you amid its words). That’s because Invisible Magi have no 
platform or knowledge of how to create one. 

They have no website. They don’t do social media. They have 
no idea what a blog is. They are basically doing no promotion 
whatsoever, other than possibly utilizing 
means which are outmoded, outdated, and 
(unfortunately) only nominally effective. 
While it may seem impossible that this type 
of promoter exists, it’s really quite common.

Most Invisible Magi were brought up 
in an era where business was conducted 
face to face or, and only as a last resort, by 
telephone. These Magi quickly learned that 
the best and most lasting business deals 
stemmed from building relationship through 
live networking with others who they met 
along the way. And while much of those 
principles are still true today, the Invisible 
Magi have limited their potential by never fully learning how to 
utilize the Internet, social media, and the viral potential of the 
World Wide Web. 

Maybe it simply snuck up on them while they were out net-
working live… nothing would ever beat a coffee and a hand-
shake, or so they believed. Or it may be that writing and creating 
a book is so widely different from what the Magi did in their day 
job, they are simply overwhelmed by all that is out there.

The most important thing for the Invisible Magi to understand 
is that everything they know about building relationships and 
making sales still applies, it’s just that now, these principals must 
also be integrated through today’s technologies and digital tools. 

What I have learned in my years of working with authors 
is that Invisible Magi shine the best when they are in front of a 
live audience and should aim for that kind of setting whenever 
possible. However, if they have moved from selling bricks, cars, 
ladies’ shoes, insurance, real estate, and other whatnots, into sell-

ing books, finding their audience and places to speak live will be a 
challenge unless they learn to utilize the Internet effectively.

STRENGTHS:
• The typical Invisible Magi knows business and people—real 

people, people he or she has possibly known and done business 
with for years. By using their people skills, Invisible Magi can 
locate the contacts they need to move forward successfully. 

WEAKNESSES:
• Being a foreigner to the Internet and its 
workings have rendered the Invisible Magi, well, 
invisible to the online global public. They are 
highly intelligent, deeply knowledgeable, and 
potentially gurus on their topic, but are virtually 
unknown except in the small circles where they 
have appeared live. 
• Invisible Magi may suddenly feel like a fish 
out of water. While out in the real world their 
contacts for whatnots may have been extensive, 
they may find their Internet following can be 
counted on one hand (if they have any at all). 

• Learning everything there is to know about being seen online 
may be overwhelming, time consuming, and frustrating to a 
Magi who’s never entered this ocean before. 

SOLUTIONS:
One key for Invisible Magi is to find reliable, knowledgeable 

people who can help them move forward into the digital age. 
This could mean finding a virtual assistant who creates an online 
presence for them. It might mean learning key techniques needed 
to create that presence themselves, along with taking their net-
working skills online where they can continue to do what they do 
best. For the Invisible Magi to succeed, he/she must remove their 
invisibility cloak and become visible to the world.

Image Credit: Magi’s Realm, ©Toy Soldier Thor https://marketplace.secondlife.com 
(Image #1636482)
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Lone Rangers
Many of my first-time callers are shy at the start of the call. 

They may have accomplished great things in their lives… 
overcome adversity to succeed in business or athletics, studied long 
hours to gain doctorates, fought off disease, struggled through 
a tough divorce, triumphed over tragedy, yet when it comes to 
creating a Profitable Print Product, they are unsure where to start. 
They’ve never done this before, therefore, 
they may not even know what to ask to get 
started.

Talking to Lone Rangers, I find one thing  
they do have is a overpowering sense of in-
dependence, determination, and often, sheer 
will. They are sure that they will find a way to 
accomplish this task; I am just one stop along 
the way to their actually doing it. It’s not a 
question of if they will do it, but when. 

 Lone Rangers are similar to Invisible 
Magi in that they are typically well educated, 
well versed in how to run a business or reach 
a goal. But unlike the Magi, the Lone Rangers 
have not been afraid to jump on the Internet and try their hand at 
it. In fact, they are not really afraid to try anything that they see as 
a potential avenue for them to advance themselves, their business, 
and/or their talents. (One client took up sky diving at age 70.)

More often than not, the main thing a Lone Ranger needs 
to get started is some quality guidance from a knowledgeable 
source. Just as the television version of the Lone Ranger had  
Tonto as his loyal guide, archetypical Lone Rangers are also 
looking for that guidance to show them the right path whether 
they are just beginning to write their first Profitable Print Product 
or have already published a book and are looking to further its 
reach.

STRENGTHS:
• Lone Rangers carry a sense of invincibility, a belief and a de-

termination that there is a way and a means, they just have to 
find it. And they likely will because that determination will carry 

them through whatever setbacks are thrown at them.
• Lone Rangers are also fiercely independent and often noncon-

formists.  They are the ones who follow after the saying, “While 
others were busy saying it couldn’t be done, Lone Rangers went 
out and did it.”

• Because they are so independent, Lone Rangers are often the 
inventors of new devices or ideas. The Wright brothers had no 
training in aeronautics, but set forth in building an air plane.  

Caution: “Genius” is sometimes confused with 
“eccentric.”

WEAKNESSES:
• The flip side of being fiercely independent 
is someone who can get mired in always doing 
it “my way,” even if that way is the hard way. 
Lone Rangers can get tripped up in overcoming 
obstacles they created by stubbornly forging 
ahead on their own path. While new paths can 
uncover wondrous new opportunities, they can 
also end up being dead ends blocked by an 
immovable briar patch. 

• Due to their determination, Lone Rangers may sometimes 
disregard the help, advice, and knowledge of the experienced. 
While they mean no disrespect, their view simply becomes 
clouded by their intensity and drive to move forward—fast. 
They may become so entranced by their power to make deci-
sions they misjudge the consequences of making the wrong one. 

SOLUTIONS:
Lone Rangers should frequently do a balance check to make 

sure their independence isn’t getting in the way of their freedom. 
Checking in with trusted advisors from time to time can keep them 
from making costly mistakes caused simply because they wanted 
to do it “my way.”

Take time to research and fact check before blindly riding 
off into the sunset. There may be an easier better way. If not, 
then, finding the trail for yourself and others who follow can be a 
rewarding and exhilarating act.

Image Credit: Lone Ranger and Silver. 1965. Wikimedia Commons (Public Domain)
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After working with writers for nearly twenty years, I recognized pat-

terns and  characteristics causing some to falter and others to succeed. 

I categorized each type’s archetypical  traits, allowing me to provide 

insight into the writer’s psyche and offer guidance to success, even for 

those who had never written or published before.

Which Writer Archetype 
Best Describes You?

p. 9

Florence Nightingales
Mother Teresa walked the streets of Calcutta (and other cities), 

lending care and aid to “the hungry, the naked, the homeless, the 
crippled, the blind, the lepers, all those people who feel un-
wanted, unloved, uncared for throughout society, people that have 
become a burden to the society and are shunned by everyone.”* 
Clara Barton, not only braved the dangers of Civil War battlefields 
as a nurse and humanitarian (eventually 
initiating the creation of the American Red 
Cross), but also fought along with other suf-
fragettes, including friend, Susan B. Anthony, 
to bring equal rights to women. Like Barton, 
Florence Nightingale walked the battlefields 
(during the Crimean War) and fought for 
better conditions for sick and dying soldiers. 
Known as the “lady with the lamp,” due to 
her solitude walks through the sick wards late 
at night, Nightingale brought kindness and 
compassion to those in her care. 

These great women epitomize the 
humanitarian call to help those who are 
sick, poor, or otherwise in need. Their heart for helping others 
lives on amid those writers I refer to as “Florence Nightingales.” 
Their impassioned calling to help children, animals, the sick, the 
disabled, and the impoverished, as well as their work to heal the 
earth and its resources, drives them to fight injustices and other 
wrongs to which society has turned a blind eye. For some, their 
results become the makings of a book, while for others, it’s simply 
something in their nature residing along side their other life 
callings. 

This group of writing archetypes, despite its pure heart and 
noble calling, poses some unusual complications to overcome. 

STRENGTHS:
• Nightingales are the symbol of those who would give the shirt 

off their back to help others. They are there in times of need, 
not only for family and friends, but also for the unknown, the 
voiceless, and others who are unable to help themselves. Their 

tireless giving of self, resources, and time warms our hearts, 
while also shaming us at times for not being as selfless and 
compassionate as they are known to be. This call to service is 
their strength and nobility. 

WEAKNESSES: 
• Nightingales often succumb to illness, chronic pain, disease, de-

pression, or even death, due to taking on too much at one time. 
By not providing good care for themselves (even less than they 

might offer to others), they open themselves to 
poor health by allowing themselves to become 
run down. Learning when to say “no” may help.
• Due to their giving nature, they are more apt 
to give away their wares, gifts, and offerings, 
rather than to ask payment for them, because 
they want to help others so much. They may 
even feel their gifts and skills are not worthy of 
payment, as they are taught their gifts are from 
God. Yet their endless giving may cause them to 
end up destitute or deeply in debt themselves, 
hindering them from helping others to the 
extent they wish possible.

• Nightingales may undervalue themselves or feel unappreciated 
if friends or family began to take advantage of their kindness 
without consideration to the physical cost of their time and  
effort. They have to beware of becoming victims themselves.

SOLUTIONS:
Taking a hint from Whitney Houston’s song Greatest Love 

of All, Florence Nightingales can gain an understanding that by 
caring for ones self, said self has more energy and strength from 
which to give to others. Some may find they need to first take a 
step back, before they can make that leap forward. 

With the purest of intentions, they may have given away the 
bank and may need to take steps to take it back, along with 
learning how good business practices will advance their efforts, 
without giving it all away. 

*Mother Teresa quote per Wikipedia.com 
Image Credit: The Lady with the Lamp, ©Henrietta Rae (Public Domain)
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WHEN I WAS FIFTEEN, I put on my headphones, turned on some 
of my favorite tunes, and laid back on my bed. I began to see the 
most wondrous psychedelic visions, (no drugs involved), most of 
which were beyond explanation or words. I wrote in my journal, 
“One day I hope I might be able to share what I just saw with 
others,” and I wished I could simply open my head to share what I 
had just seen. Of course, that didn’t happen.

Many years later, I had a clearer vision, one I have never 
shared with anyone, until now. I saw myself standing on a wooden 
front porch looking out toward a sea of sun-
fl owers. They were so... magnifi cent! Huge, 
bright yellow blooms as far as my eyes could 
see. There were thousands and thousands 
of sunfl owers. And then the most incredible 
message came to me, one I have never for-
gotten..., that each of those sunfl owers rep-
resented people I would teach in my lifetime. 
More so, as each of those sunfl owers turned 
to seed, each seed* represented my teachings 
being carried forward to many, many more 
people, reaching around the world.

I’M NOT THERE YET
Even though the Internet makes this so incredibly possible 

today, the realization of that dream is quite a ways off for me. 
Nevertheless, I keep my hands outstretched. Even knowing this is 
beyond my present reach, I keep holding out for it.

THAT IS MY BIG DREAM
A Big Dream is something almost beyond belief, yet some-

thing deep inside assures us it could be true. (Sometimes we 
ignore that nagging message of the heart, yet we know it’s still 
there.) 

Visualize for a moment a large mountain, one which you can 
barely see the top. It’s so massive, so huge, it’s almost impossible 
to believe its summit can be reached. Perhaps it’s snow covered 
up there, or you see a wisp of clouds dancing around its circumfer-
ence. A part of you knows it could be a diffi cult climb. Yet deep 
inside you there exists a pure, clear voice or nudging telling you 
to go for it, telling you that YOU can make that climb. (Hey, many 

have climbed Everest, so who’s to say you can’t climb YOUR big 
mountain?)

WHAT IS YOUR BIG DREAM? How do you visualize it when you 
think of it? Setting aside, money, cars, diamonds, and mansions, 
what gets you there? More importantly, what are you doing for 
others? If you are a spiritual entrepreneur, then I know you have 
a deep place in your heart for others and are doing all you know 
you can each day to help even one other fellow human. A lot of 

the time, you don’t even get paid for what you 
do because you want to help them so much. It’s 
a giving of the heart. It’s not about the money.

Maybe your Dream includes trappings and 
splendor, but what are you doing that creates it? 
What does that big mountain represent for you?

LET’S TALK ABOUT THE LITTLE DREAM
I bet you didn’t know there was a Little 

Dream. When one looks to the stars they see a 
Big Dipper and a Little Dipper—that’s why we 
have a Big Dream and a Little Dream. (Okay, 
there is a better reason than that).

THE LITTLE DREAM CAN BE EXPLAINED LIKE THIS...
You’re looking out at your mountain, and you’ve decided to 

make the climb. You’re not sure how you’re going to get there, 
you just know you’ve got to start. Climbing a mountain can be 
arduous work. You know you need gear, a guide, possibly some 
fi tness training to get into great shape. So you begin to plan, 
gather, and prepare those things you need. This is what you do for 
any Big Dream.

SO WHERE DOES THE LITTLE DREAM COME IN?
As you begin to climb the mountain (particularly if you’ve 

chosen Everest), it’s going to take more than a day to get there. 
So the Little Dream is about the base camp and the fi rst stop. The 
Little Dream is the next big step forward from where you are now 
as you move forward toward your Big Dream. It is not necessarily 
an easy step, and it is something still just beyond your reach. 

(*A sunfl ower can produce as many as 800-2000 seeds.) Image Credit: Sunfl ower, ©Ali Chappell, www.AliChappell.Wordpress.com
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I’VE HAD A LOT OF LITTLE DREAMS on the way to my Big Dream. 
A lot of them are still out there growing like my envisioned 
sunfl owers. Some of them I’ve left behind and they have gone to 
seed. Some are still growing up from the ground, not yet ready to 
turn their seeded heads toward the sun. The most amazing part 
to me is that as I’ve pondered and achieved each Little Dream, 
the next Little Dream steps into line, guiding me and pulling me 
closer to the top, closer to my Big Dream.

MAKING IT HAPPEN
As I’ve brought my Little Dreams into frui-
tion, I’ve learned a few things about making 
them happen.

1. Many distractions lie in wait attempting to 
take my mind away from my Big Dream. I 
fi nd I need to keep reminding myself to focus 
on my Little Dream. When I catch myself in 
those distractions, I take a moment and I 
visualize myself having already accomplished 
my Little Dream. (I sometimes do this with 
my Big Dream as well, but it is the Little 
Dream that keeps me climbing and keeps me on the right path.)

2. Knowing clearly what my Little Dream is helps me to know if I 
should take an offered training, buy a new product, rent a special 
machine, volunteer my time for a cause, or a myriad of other 
things that entice me, my time, my effort, and my money. If it’s 
not going to further my way toward my Little Dream, then it’s 
okay to wait.

3. I’ve learned to trust my mountain-climbing guide. I don’t know 
how to get where I’m going. My guide knows all the easy paths as 
well as where the deep and ominous crevasses hide. Trusting my 
guide will get me where I’m going faster and help keep me out of 
trouble. My guide may be my internal guidance, it may be a men-
tor or a coach, it might even just be a map. But my guide knows, 
so I trust my guide.

4. Sometimes my Little Dreams don’t work out how I planned. If 
the weather turns bad, it doesn’t mean I have to turn away from 
my dream, but I may need to rethink my plan. That’s okay. I al-
ways learn something new from them. I just reorganize, re-check 
in with my guide, and plan for my next step.

5. Sometimes as I start thinking about my next Little Dream 
something changes. Suddenly I realize I don’t need to go towards 
that step or level anymore. It’s like I’ve somehow be awarded a 

special token that allows me to skip ahead. Yay!

6. A trick that I have been sharing with my 
friends is to put a rubber band on your wrist. 
Not too tight, not too loose. Every time you look 
at the rubber band, ask yourself, “What am 
I thinking about? Does it pertain to my Little 
Dream or is it a distraction?” If it’s a distraction, 
why waste your time worrying about it? Instead, 
ask yourself, “What is my Little Dream?” Visual-
ize it. See yourself doing it and helping others. 
Keep walking up the mountain. If you wear the 
rubber band and do this visual practice, you’ll be 

surprised how many times you are climbing down the mountain 
away from your dream when you’re supposed to be climbing up.

Here’s an example: Let’s say you have a personal goal to lose 
weight. When you look down at the rubber band, are you thinking 
thin thoughts or fat thoughts? Are you thinking things like; “I feel 
so fat!” “None of my clothes fi t right.” “Why did I eat that cake?” 
or are you thinking thoughts like, “I am going to get a new thin 
wardrobe and give my fat clothes to charity.” “I can’t believe how 
good the food is on this eating plan.” “It’s a gorgeous day for a 
walk, and it will be good for my body too.” -- Get the idea? How 
can you reach a goal of being thin, if you keep thinking about 
being overweight? Direct your mind away from the distraction and 
keep focusing on the goal.

Image: Sunfl ower, ©Ali Chappell, www.AliChappell.Wordpress.com
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What IS a Profitable 
Print Product?

ARE YOU ON TRACK FOR SUCCESS?
There are two important keys, vital to creating a Profitable Print 
Product, that many authors skip. 

ARE YOU ON TRACK FOR YOUR DREAMS? 
First, determine your Big Dream / Little Dream (turn back a few 
pages). Does your new Profitable Print Product aim you in that 
same direction or is it a side step? If you determine you are going 
to drive to San Diego from New York City, 
aim west down the super highway, then sud-
denly veer south toward Miami, it’s going to 
take you longer to get to San Diego. Make 
sure your dreams are in alignment to where 
you really want to go. Yet, also be alert to 
open doors that appear synchronistically. 
Weigh these opportunities carefully, check-
ing in with your intuition and physical feel-
ings. Keeping yourself open to synchronicity 
can take you where you want to go faster.  

ARE YOU IN ALIGNMENT WITH YOUR 
HEART’S CALLING? 
The heart always knows its calling even though we try to ignore its 
tugging at our sleeve. It sends clues by way of our deepest, purest 
desires.

At age 48 Maxcine Clark realized that as president of a major 
retail corporation she had most anything she could want mon-
etarily, but found her fulfillment level had reached a big fat zero. 
She stepped down and went looking for something better. Soon 
after, Build-a-Bear Workshop came into being. 

If you’re feeling nudged to do something, DO IT! Who knows 
where it might lead, who you might meet, or what knowledge you 
may acquire while pursuing it. Laugh, Love, Leap into all you are 
longing to do. Your life will be fuller because of it.

THE UGLY DUCKLING STORY
When most people think of the Ugly Duckling story written by 
Hans Christian Andersen, they remember a forlorn ugly duckling 
who turned into a beautful swan. But hidden within the lines of 

this classic fairy tale, lies is a much deeper message. 
The wondrous transformation of ugly duckling to swan takes 

place at the conclusion of the tale without intervention from the 
Lady of the Lake or the appearance of a fairy godmother. There 
are no magic beans. In fact, there is no magic in the story at all—
unusual for a fairy tale.

But before the transformation takes place, the ugly duckling 
spends much of his time running away. He runs away from his 
family and the farm, from hunters and their barking dogs, from 

a farmer’s wife and their children. In reality 
though, he’s just running away from himself, 
his problems, his fears, and his heart’s calling. 

In real life, we can’t physically run away 
from ourselves—though some try. Instead, we 
become entangled in other distractions that 
show themselves in a variety of ways. If you’re 
running from your heart’s calling and the YOU 
you are called to be, you may find yourself suf-
fering from these side effects including: fighting 
chronic pain or ailments, struggling with an 
inability to make decisions, frustrated by 
unexplained weight gain, or  taking on addic-
tive personality traits (workaholic, shopaholic, 

Internet addict, or even drug addict or alcoholic). 
These symptoms not only serve to keep your real heart’s 

calling at bay, but they also prevent you from acknowledging who 
you are—really. When the ugly duckling transformed, the most 
astounding thing that really happened was that he recognized 
himself for who he really was and acknowledged his true self. 
Now that is magic. 

So lean to your heart as you go for your dreams and you’ll 
find the doors of opportunity will open for you.

(To learn more about the “swan symptoms” visit me on the 
web at www.AwakeningSwans.com where you will find the Swan 
Quiz and free Awakening Swan Experiential Guide to Answering 
the Calling of Your Heart.)

ARE YOU ON TRACK FOR YOUR PURPOSE? 
Many people I know feel driven toward a particular means. It may 
be the search for true love, for the comfort of home and family, for 
Image Credit: Book of Love: Nuttapong hwww.freedigitalphotos.net id=2085



Jamie L. Saloff  •  Author, Healer, Evidential Medium, Book Design & Publishing Consultant
www.Saloff.com  •  info@saloff.com  •  Twitter @JamieSaloff

Jamie L. Saloff 
www.Saloff.com

p. 13

Profitable Print Prodcts™ – Your door-opening, income-raising, 

freedom-producing key to passive income. Boost your business profits 

without spending a lot of time. Create products fast to quickly increase 

your credibility, visibility, and your business’ bottom line.  Schedule an  

appointment for individualized guidance at Saloff.com.

What IS a Profitable 
Print Product?

financial security, for personal fulfillment, or countless other non-
material or material life attainment pursuits. Whether consciously 
or subconsciously sought, these underlying needs can hinder your 
true calling and forward progress. The simplist way to quell their 
hinderance and harness their strength is to bring them into your 
awareness. What follows is a brief summary of how to do this.

MAKE TWO LISTS
Skill is the culmination of all the experiential happenings in our 
lives, all the books we’ve read, all the classes 
we’ve taken, all the jobs we’ve held, all the 
people we’ve met. It’s taking care of our 
children, surviving an illness, recovering from 
trauma. The sum total of all of our lives to this 
moment, equates to the skill we’ve acquired. 
Create a list of all your skills. Mind mapping is 
a great way to do this.

Desire is the aching plea from deep within 
to do something. The ugly duckling found he 
could not resist the deep urge “to swim” even 
though the wise old woman, her cat, and her 
hen said doing so was foolish. He left them to 
answer that call even though it meant leaving 
the warm shelter at the edge of winter, even though it meant 
facing the cold head on. That’s how powerful a heart’s desire is. 
Write down your deepest desires. What calls at you from deep 
within? Write down eight to ten of these. (There are probably 
many more.)

LOOK BACK TO LEAP FORWARD
The next step is to make a list of significant blood relatives who 
became important influences in your life. (If you are adopted and 
have no knowledge of your bloodline, work from your adopted 
family. Even though it’s not technically correct, I believe there is 
still a metaphysical componet that plays a role.)

For each individual, think about these questions: What did 
they long for most of all for their own heart?  What did they strive 
for to the utmost? Even if you only have heresay and old family 
stories, grab up their dreams, wishes, and hopes, and lay them 
out before you. They are an important key to who you are and 

who you are meant to be. Think on this both logically as well as 
intuitively. You’ll know when the answers are right, for they will 
reverberate throughout your whole being—they will, in part, 
belong to you already. You will find they are in your blood, in fact, 
in your cellular memory handed down to your via your DNA.

My grandmother, more than anything in the world, longed to 
watch her young son grow into manhood. Alas, she sucombed to 
TB shortly after my father turned twelve. 

My father fought off illness for most of my life. He defied death 
many times, surprising his doctors. His quest? 
To be there for me, and to provide love and 
support through my growing years. He passed 
shortly after I turned fifteen.

Faced with cancer at 24, I felt my grand-
mother’s desire as I looked upon my own son, 
then just two-and-a-half years old. I felt my  
father’s agony, fearing I’d leave my young  
family behind. I fought, and I won. 

Unplanned and unexpectedly, we lovingly 
raised our sons, providing them home and 
shelter way beyond their young years. What pro-
pelled me along these lines ? An inkling embed-
ded in my cells and my soul drew me forward. I 

heard and responded to the silent call within me and, by doing so, 
I not only won back my life, I brought healing to those who came 
before. I answered their unfulled desires. I cleared a way so we all 
could move on. I opened doors to new potential and possibility.  

And there have been many others, some greater, and some 
lessor, than those—Most I had no awareness of. I merely 
answered the callings sent by my own heart. Only recently, did I 
begin to understand this vital connection to our past.

We answer these calls because it’s in our blood, in our DNA. 
We do it because our mind plays tricks on us and draws us toward 
that which we are to fulfill, only hindering us when we try to go 
another way. (Think: Jonah and the Whale.) 

Learn to recognize who you are, and to hear the calls within 
you. When we’ve answered their calls we will find our higher 
calling, that which takes us even higher and further than we could 
ever dream. It’s bigger than the Big Dream, it’s the Moon.
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